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Kids Time Outdoors in Different Regions of the U.S.

The Questions

The National Kids Survey (NKS) is an on-going (since 2007) survey of children 6 to 19 years old. The goal
of the NKS has been to build a national baseline of data for tracking children’s time outdoors and what

they are doing. Specifically, the NKS is designed to ask:

How much time are children spending outside?
How does children’s time outside this year compare to the previous year?
What are the most popular outdoor activities for children?

What are the reasons that children do not spend more time outdoors?
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What is the relationship between time spent outdoors by parents/guardians and their children?

This IRIS Research Brief focuses on a comparison across three regions of the U.S. of time spent outside
by children. The three regions include the Coastal and Mountain West (West), North, and South. The
West includes states within the corners formed by northern CA, CO, MT, and WA (AK and HI not
included). The North includes all states within the corner states of Maine, Minnesota, Missouri, and
Delaware. The South includes all states east of TX and OK to include WV, VA, coastal states down to FL,

and all states in between.

Methods

The National Kids Survey is conducted within a framework of a general population, random-digit-dialed
telephone survey. The general population survey is the National Survey on Recreation and the
Environment (NSRE). NSRE telephoning involves calling a random, cross-sectional sample of households.
If the household has children between 6 and 19, the NKS is administered. If more than one child of that
age lives in the household, the one with the most recent birthday is selected. The Human Dimensions
Research Laboratory at the University of Tennessee-Knoxville, an on-going cooperator, conducts
household interviews almost daily. The system is computer-assisted so the trained interviewers work
from a computer monitor and the data are automatically coded and entered. A proxy household

member (parent, guardian, older sibling, etc.) aged 20 years or older is interviewed to speak for children



under age 16. Teens between 16 and 19 are interviewed directly. The NKS question of interest for this

Research Brief is time outdoors on weekdays and weekend days during the past week.

The Numbers

Between 10 and 16 percent of children in all three regions spend % hour or less outdoors on both
weekdays and weekend days. Generally the percentage spending just %5 hour or less outdoors is higher
on weekdays. Percentages spending about one hour per weekday (20 to 25 percent) is also similar
across the three regions. However, somewhat higher percentages of children in the North spend 1 hour
or less on both weekdays and weekend days. Between about 58 and 64 percent of children across the
three regions spend 2 or more hours outdoors per weekday. The percentage of children spending 2 or
more hours outdoors is lowest in the North. Between 74 and 81 percent spend 2 or more hours
outdoors on weekend days across the regions. Again, the North has the lowest percentage spending this
much time outdoors. Between 43 and 56 percent spend 4 or more hours outdoors per day on weekends,

with the North being lowest and the West being highest (see table below).

Percent of youth age 6 to 19 by amount of time spent outdoors on typical week and weekend days, by
region (2007 — 2011)

Amount of West North South
Time Spent | Week- | Weekend | Week- | Weekend | Week- | Weekend
Outdoors day day day day day day

1/2 hour or 13.3 10.7 16.2 10.1 15.1 10.0
less
About 1 hour 25.1 8.1 25.3 16.0 20.8 11.0
2-3 hours 31.5 25.5 32.5 30.4 35.2 27.2
4 or more 30.1 55.8 26.0 43.4 29.0 51.8
hours

Note: Percent may not sum down to 100.0 exactly due to rounding. Region sample sizes: Idaho Region (n=307), North
(n=768), South (n=639), Other--not in table, includes southern CA, AZ, NM, AK, HI (n=252), Total (n=1,966). Chi-square:
Weekday (x= 21.7, p(x)=0.00989), Weekend (x= 47.03, p(x)=0).

Source: National Kids Survey, NSRE 2007-2011. N=1,988.



Percent of youth age 6 to 19 by amount of time spent outdoors on
typical week and weekend days across the U.S. (2007 — 2011).

Across the three regions analyzed in this Research Brief, there are
some substantial differences in time spent outdoors between
weekdays versus weekend days. Substantially greater percentages of
children spend an hour or less on weekdays (38 percent) relative to
weekend days (only 23 percent). A much greater percentage spend 2
or more hours per day outdoors on weekends (77 percent) relative
to weekdays (62 percent). Nearly 50 percent spend 4 or more hours

outdoors per weekend day. In a forthcoming IRIS Research Brief, the

Amount of ezl
Time Spent | Week- | Weekend
Outdoors day day

1/2 hour or 14.6 9.5
less
About 1 hour 229 13.3
2-3 hours 34.1 27.5
4 or more 28.4 49.7
hours

activities children engage in while outdoors will be updated. This will include updates on children’s use

of digital devices during outdoor time.

An Observation and a Question

Many children in the U.S. are spending significant time outdoors, more so on weekends according to

NKS data. There is little doubt that some of this time involves interacting with a digital device. It seems

this is and very likely will continue to be a very significant aspect of children’s modern lifestyles. If this

observation is correct, it raises a question. Can digital devices be employed to draw young people’s

attention toward rather than away from their outdoor surroundings? There are many, many talented

media marketing people in the U.S. and elsewhere. How can these talented people become engaged in

the important work of maintaining, or of re-establishing young people’s connection with the outdoors,

particularly with nature?




